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Im Jan Klin - intro

In line with out theme – best return on investment marketing available to you

Emphasis on driving traffic – most people have websites?
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Search very powerful –
 Google rich
Industry sector /type agnostics



Point out ‘natural’ and ppc listings – I’ll show you how to do both

Problem is ‘show industrial computers’ 

Show Bluechip and talk about them

How big is our market on line

Show adwords tool



��,�����-��#
���.�����
.���������.�����B

��"�C

�"�C

�"�C

�"�C

�"�C
�"�C

0�����)�D�
�4�..�.

%(��)��)��()

@�����3(��/��	�����)

2�)(��,��.)���������

E���"��

E��"��

E��"��

E�"��

��"�C

�"�C

��"�C

�"�C
�����#��)

'�����.�)(��,

<�#�3�������#��))�	��.)

63������#��))�	��.)

���.�	���)���#����)����)

%�3�#�A����#��������3)�-��(��)�D�@���������./����)� ���03���3�D�F�<-

@�0��)������)�	����#�3����.�)(��.�4,��	����������4� )�.����)��(��)��	�#�������)�.���/��3��	����
�,�@�0� ���4��)�(��/�.�.�4,���-"��
2�����B#�3.�)�3�#��))�	��.�	��3��)"��

E��"��

E��"��

E����"��

E��"��

E���"��

This particular slide breaks down from the previous slide the exact constituent elements of online display and classified adverting.
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Emphasise the importance of a high listing – pointing out how click throughs degrade as we move down the list

Point out ‘natural’ and ppc listings
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Search very powerful –
 Google rich
Industry sector /type agnostics



Point out ‘natural’ and ppc listings – I’ll show you how to do both

Problem is ‘show industrial computers’ 

Show Bluechip and talk about them

How big is our market on line

Show adwords tool
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Replace with industrial computers
Real time if possible
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Im Jan Klin - intro

In line with out theme – best return on investment marketing available to you

Emphasis on driving traffic – most people have websites?


